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BEbIN YCMELUHbIA ONbIT C KA
HY>XHbl TFAPAHTUU HA PESYIIbTAT NMOABOPA
HY>KHO COKOHOMUTb BPEMA

HY>XHbl MPOPECCUOHAIbI B NOAOBOPE, 3KCIEPTb
Nno3nunAa CPOYHAA

no3nunaAa KOHOPUOEHUUAJIbHAA

HY>KHO HECKOIJ1bKO YEJIOBEK

CLALCCCLCKK

HET HR-OTAENA



CLCCKK

Bbl HE TOTOBbI BKINIOYATbCA B NMPOLECC NMOLOBOPA

HY>XHbl COTPYAHUKU BE3 OMNbITA

KOMMAHUA CEMEWHOIO TUMA

BAKAHCUA HECPO4YHAA

MOWNCK OCYWECTBNAETCA HE C LUENTbIO HAVMA (a ans HapaboTku cobeTBeHHo 6asbl)

B KOMIMNAHWUW HE PELWWEHbI BHYTPEHHUE MNMPOBJIEMbI
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BO3PACT ArEHTCTBA
01 PEKOMEHOAL U

02

03 CNEUNANTN3ALUA

CTOUMOCTb YCNYT
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BlJ

NMPOOAXHUK U MAPKETOJOI, 3KCIMNEPT TRAVEL PbIHKA
OPUEHTUPOBAH HA KITMEHTA-3AKA34YUKA
OTINIMYHO 3HAET OCOBEHHOCTU KOMMNAHUIN, YPOBEHb 3/

KOMMYHUKABEJIEH U CTPECCOYCTONYUB
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— 310 UHanBuAayanbHbIN NoaxoAa,
KoHthmnpaeHumanbHOCTb, OTBETCTBEHHOCTb, Pe3ynbTaTMBHOCTD,
OTpaboTaHHble TeXHONOrMmu NOncCKa.
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KAOPOBOE ArEHTCTBO — 3TO PABHOINMPABHbIU
OTHOLLUEHWUSA OONXHbI BbiTb AOBEPUTEJIbHbIMU
U NMPO3PAY4YHLIMU
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